
MEET THE WINNERS



HIGHLY COMMENDED

CEO OF THE YEAR

TIMO BOLDT, FOUNDER 
AND CEO, GOUSTO

Timo Boldt founded recipe box business  
Gousto in 2012; eight years later, it achieved 

its first full year of profitability. Boldt’s goal and 
vision is for Gousto to have a positive impact on 
both people and the planet, with the business 
tapping into three growing trends within the 
grocery sector: convenience, health and sus-
tainability.

Boldt has ensured that Gousto places an increasing fo-
cus on delivering more sustainable meals, through a re-
duction in food waste, in carbon emissions and in plastic 
food packaging. Continued investment in technology and 
data has meant Gousto now offers an increasingly per-
sonalised customer service.

Testament to Boldt’s efforts, Gousto became  
B Corporation certified in October 2021, joining a global 
community of businesses which meet the highest stand-
ards of verified social and environmental performance, 
public transparency, and legal accountability to balance 
profit and purpose.

Boldt is also committed to fostering a fair, positive and 
inclusive culture. Gousto recently announced its move to 
become a Real Living Wage employer, ensuring all col-
leagues at the company can live well and be rewarded fair-
ly. Flexible working is also instrumental to company cul-
ture; as part of a post-lockdown trial, staff are allowed to 
work wherever they prefer for six months, in order to help 
teams maintain a healthy work-life balance.

Under Boldt’s leadership, Gousto is revolutionising the 
way people cook, consume, and enjoy food and as CEO, 
he has also demonstrated that meaningful work and high 
growth can go hand-in-hand.
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TRAILBLAZER OF THE YEAR

ANGELA CRETU, CEO, AVON

Angela Cretu has been with Avon for more 
than two decades. Over the last two years, 

she has led the business through its next era of 
growth, transforming it from ‘Ding Dong’ direct 
selling to a digitally-led beauty brand, driving 
beauty democracy to create world-class prod-
ucts.

She has brought to life Avon’s purpose to help wom-
en transform their lives for the better, giving individuals 
an opportunity to earn and learn on their own terms, and 
supporting issues that predominantly affect women, such 
as breast cancer and gender-based violence.

Other initiatives include spearheading the launch of 
the ‘Avon On’ digital platform that enables company rep-
resentatives to sell online, connect with their customers, 
access training and share beauty through social selling. 
Cretu has also been instrumental in instigating a brand 
activism strategy which embeds purpose in every part of 
the organisation. Under her leadership several employee 
groups have launched, including a global women’s net-
work, one for employees of colour and an LGBTQA+ group.
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FUTURE	LEADER	(WITH	UNDER	10	
YEARS	EXPERIENCE)

DEEPAK	SELVARAJ,	
DIRECTOR	OF	DEVOPS	AND	
QUALITY ENGINEERING, 
ENGINE TRANSFORMATION

Deepak Selvaraj has a passion for comput-
ers, sparked from an early age when he 

helped his father set up a till machine and de-
veloped his own web design business. Having 
previously built and taken Virgin Media B2B’s 
Quality Engineering and DevOps departments 
to new financial and technical heights, Selvaraj 
has recently moved on to a similar challenge for 
Engine Group, as the director of DevOps and 
Quality Engineering.

Projects undertaken thus far have created cultural 
change in his teams, enhancing ways of working, removing 
silos and handovers and improving collaboration. This has 
included aggressive cost reduction targets and stream-
lined processes and automation. Selvaraj has fostered an 
innovative environment and he engages at all levels with 
his teams, motivating employees to produce their best.

Selvaraj is also influential within the software testing 
and DevOps sectors, speaking at conferences and tech 
workshops, and he is a judging panel member for the  
DevOps Industry Awards.
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ENTREPRENEUR	OF	THE	YEAR

TIMO BOLDT, FOUNDER 
AND CEO, GOUSTO

Timo Boldt founded recipe box provider  
Gousto in 2012, after identifying a gap for 

convenient, easy-to-cook recipes that also 
minimise waste. Under his leadership, the com-
pany achieved its first full year of profitability 
in 2020. It has also been named in a list of the 
1,000 fastest growing companies in Europe.

Boldt’s business approach is focused on convenience, 
sustainability and health. He has overseen the develop-
ment of several fulfilment centres in the UK  to meet grow-
ing demand and he also identified the need to focus on 
innovative technology, such as artificial intelligence.

Boldt has also steered Gousto to be a force for good, 
for both people and the planet, with the company achiev-
ing B Corporation status in October 2021. Boldt believes 
Gousto has a key role to play on the health front, with its 
data-driven menus setting baseline standards in its reci-
pes, establishing a threshold of nutrient content as well as 
calorie ceilings.
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MOST SUCCESSFUL REINVENTION

PURCELL

Architects and heritage consultants Purcell 
became an employee-owned (EO) business 

in 2020, transforming its culture and its people 
and deepening employees’ emotional engage-
ment.

The idea of employee ownership came about in 2018, 
following the retirement of several co-owners. The busi-
ness focused on creating a culture that drove results, fos-
tering a legacy for a new generation of owners.

A ‘People Director’ was appointed at board level to re-
focus the leadership team and engage staff with a sense 
of united purpose. Three targets were set to demonstrate 
commitment, progress and transparency. These included 
ensuring strong and secure cash liquidity, building a cul-
tural shift in people to the mindset of ownership and instill-
ing greater employee engagement in Purcell as a whole.

EO has transformed employee engagement culture in 
the organisation, encouraging employees to take con-
trol of their learning and development journey. It has also 
helped create distinctive local identities for the business’ 
various studios, contributing to increased inter-regional 
collaboration.
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MOST	IMPACTFUL	SOCIAL	INITIATIVE

ITV, BRITAIN GET 
TALKING	CAMPAIGN:	
HOW A BROADCASTER 
ENCOURAGED AUDIENCES 
TO	STOP	WATCHING	AND	
START	TALKING

ITV’s ‘Britain Get Talking’ campaign, 
launched in 2019 and developed in 

partnership with Mind and Young Minds, aimed 
to get people to talk more to tackle mental 
health issues. It was a huge success, prompting 
2.8 million people to start a conversation.

The onset of the pandemic in 2020 had a significant im-
pact on mental health - connecting with others was nev-
er more important, yet lockdown restrictions brought in-
creasing isolation.

ITV adapted Britain Get Talking to meet these new chal-
lenges. The ‘Apart But Never Alone’ campaign encouraged 
people to stay in touch when at home while ‘The Call’ TV 
advert featured 20 ITV stars on a Zoom call, highlighting 
the importance of calling someone who might not expect 
it, but who might need it most.

Activity in 2021 featured an ad urging people to make a 
resolution to keep talking to one another while the ‘How to 
Chat Show’ underlined the importance of conversations. 
Britain Get Talking is now the country’s most recognised 
mental health campaign.

WINNER 

www.mtbusinessawards.com 

•	 ENGINE	TRANSFORMATION,	
IMMIGRATION	AND	ASYLUM	APPEALS

HIGHLY COMMENDED



LONG TERM BUSINESS SUCCESS

AWAY RESORTS

Away Resorts owns a collection of 27 holi-
day parks. It wanted to change perceptions 

of ‘caravanning’ and create a premium holiday 
park business inspiring everyone to holiday in 
the UK.

An ambitious growth plan capitalised on the buoyant 
market for UK ‘staycations’, focused on improving and ex-
panding Away Resorts’ existing and new sites. Developing 
innovative products and services also played their part. In 
2016, the company created the ‘TriBeCa’, a holiday home 
with a difference, showcasing a New York-themed style, 
with home comforts and hot tubs, redefining what a ‘car-
avan’ looks like.

Over the last few years, the business also invested in 
infrastructure, re-developing tenting and touring pitches 
into static bases and building new bars and restaurants, 
all aimed at providing improved customer experiences 
and a greater commercial return.

Away Resorts also launched signature events, ranging 
from custard pie fights to family-themed festivals, while a 
sophisticated CRM platform has also delivered more per-
sonalised customer journeys.
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BEST USE OF INNOVATION IN BUSINESS

DARKTRACE

With phishing attacks increasing in scale 
and sophistication, cyber threats are a 

growing concern for organisations worldwide. 
Darktrace has pioneered an artificial intelli-
gence-powered approach, using self-learning 
to assess a company’s entire digital estate to 
establish a ‘pattern of life’.

It builds up a picture of normal activity against which 
anomalous behaviour can be identified in real-time, both 
within the office and remote working environments. Dark-
trace identifies and neutralises threats in seconds, which 
are imperceptible to businesses, enabling them to con-
tinue normal operations without disruption or costly net-
work shutdowns.

The company has also developed other innovative ser-
vices, including the ability to fit seamlessly into existing 
technology stacks and ‘Cyber AI Analyst’, which investi-
gates thousands of threats simultaneously, collating dis-
parate data into clear, natural language summaries.

Darktrace now has over thousands of customers across 
all industries, ranging from critical infrastructure and re-
newable energy suppliers to education and healthcare 
providers.
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BEST SUSTAINABLE INITIATIVE

SQUARE MILE FARMS

Founded by Patrick Dumas and Johnno Ran-
som, Square Mile Farms brings urban farm-

ing to workplaces and residences. It aims to 
provide the physical and mental wellbeing ben-
efits of plants, whilst promoting a more sustain-
able food system. Thus far, it has established 
over 60 urban farm installations in 27 locations.

The farms can generate 40 different crops which can be 
harvested fortnightly. The company’s work goes further 
than just installing the farms; it also encourages engage-
ment, enabling employees to move away from their desks 
and interact with colleagues in a different way, teaching 
how to live a healthier, low impact lifestyle through food 
choices.

Square Mile Farms runs guided harvest sessions, 
whereby employees can harvest their veg with a farm 
community manager. It also offers seminars and interac-
tive workshops on topics from growing at home, to nutri-
tion and sustainability.
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BEST DIVERSITY & INCLUSION INITIATIVE

ENGINE TRANSFORMATION, 
RD&I

Engine Transformation redefined D&I, set-
ting out its programme as RD&I, to be ‘Rep-

resentative of Population, Diverse of Thought 
and Inclusive’ of all. It undertook a survey, now 
carried out annually, to establish its baseline, 
both in terms of factual representation and cul-
tural impact. Culture and inclusion workshops, 
involving 85% of the business, together with 
co-creation workshops, have helped define a 
forward-thinking plan.

Engine also partnered with a number of external organ-
isations to ensure its RDI programme has impact beyond 
the business and established ‘i-Networks’ to drive posi-
tive experiences. These include ‘Beyond Her’ for women 
at the start of their careers and ‘The Neuro Network’, fo-
cusing on education and awareness on the spectrum of 
neurodiversity. Engine’s RDI programme also covers men-
tal wellbeing.

Engine set a target to be 50/50 gender balanced and 
20% minority ethnic and achieved this ahead of time, and 
also reduced its gender pay gap.
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BEST DIGITAL TRANSFORMATION

HOTTER SHOES

Founded in 1959, footwear brand Hotter 
Shoes transformed its business during the 

pandemic. It offset declines across the retail 
sector by closing the majority of its high-street 
stores and taking advantage of the surge in on-
line shopping..

It accelerated its five-year business strategy, carrying 
this out in just 24 months, and overhauled its channel 
focus to become a digital-first retailer. Online is now the 
brand’s core channel, even while stores reopened.

Hotter introduced a range of digital initiatives, including 
its industry-leading Footprint™ 3D scan technology de-
signed to measure feet accurately, syncing data with on-
line customer profiles to give customers a bespoke shoe 
fitting service both in-store and at home. It also launched a 
smartphone AR/VR app, enabling customers to try shoes 
for fit, colour and design virtually, without needing to leave 
their homes.
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